
This is how we built a reputable 
brand from scratch. 
Connect: hello@falk.life

This is how we built a 
reputable brand from scratch.

CLIENT CASE STUDY



MARKETING FUNNEL FOR 
CUSTOMER ACQUISITION

Branding
Social

Website
Newsletters

Appointment 
Inquiries



OVERVIEW OF 
PROJECT 
PHASES

September 2018 – February 5th, 2020

PHASE 5 Make It Technical (SEO + FB Ads + 
UX Web Redesign)

PHASE 4 Refine the Brand

PHASE 3 Showcase Body Contouring Expertise

PHASE 2 Showcase All Services 

PHASE 1 Get It Launched



CREATE ELEVATED BRANDING

Original Logo
No Guidelines

New Logo
Creating Brand Parameters



SET BRAND PARAMETERS
C R E AT E S  C O N S I S T E N C Y  I N  V I S UA L  I D E N T I T Y  +  B R A N D  C O M M U N I C AT I O N



ELEVATE THE SOCIAL
C O M M U N I C AT E  W I T H  YO U R  C U S T O M E R — L E T  T H E M  K N OW  YO U ’ R E  H E R E

Starting Point: 

1,700 Instagram 
Followers



ELEVATE THE WEBSITE
T E L L  T H E M  W H O  YO U  A R E  A N D  W H AT  YO U ’ R E  H E R E  T O  D O

SET LIVE ON NOVEMBER 25TH, 2018



SHOWCASING 
LOCATION OF 11 

HOWARD

TO MARKET SERVICES TO 
A YOUNGER, CUTTING 
EDGE DEMOGRAPHIC 
(EARLY TO MID 30S).

ALLOWING THIS 
CLIENTELE TO AGE INTO 
HIGHER TICKET SERVICES 

LIKE ULTHERAPY WHEN 
THEY START SEEING 

VISIBLE SIGNS OF AGING.



HEAVY 
FOCUS 

ON BODY



CREATE ELEVATED BRANDING

Logo Refined Logo



SOLIDIFY 
BRAND 
PARAMETERS 
IN A REFINED 
BRAND BOOK.
CREAT E S  
CO N SIST E N CY IN  
V ISUA L ID E N T IT Y +  
B R A N D  
CO M M U N ICAT IO N.  
A PPLIES  T O 
E V E RY T HIN G  T HE  
B R A N D  T O U CHE S 
A N D  CRE AT E S  FRO M  
IN -HOU SE  
E XPE R IE N CE S T O  
PRO D U CT  LIN E  
D E V E LO PM E N T,  
SO CIA L M E D IA ,  A N D  
M ORE.



VIDEO SHOOT 
OCTOBER 2019

PRODUCER ($7K)  AND EDITOR 
($3 .5K)  WORKED FOR TRADE.

VIDEOGRAPHER WORKED AT A 
REDUCED DAY RATE OF$1K 
(TYPICALLY STARTS AT $2K) ,  +  
DIDN’T CHARGE CAMERA 
RENTAL FEE TO JA .  

THREE MODELS WORKED FOR 
TRADE ($1K EACH) .  STANDARD 
DAY RATES FOR MODELS START 
AT $1 .5K) .

FALK CAPPED CONSULTING
HOURS TO ACCOMMODATE 
BUDGET (14  HOUR SHOOT DAY,  
6 .67  HOURS BILLED) .   



INSTAGRAM FOLLOWING INCREASED ORGANICALLY FROM 
1,700 TO 9,200 FOLLOWERS IN A LITTLE OVER 1 YEAR.



OPTIMIZING WEBSITE FOR MOBILE 
+ REDESIGNING THE HOMEPAGE



LIFE TO DATE TOPLINE ANALYTICS

November 2018 – February 5th, 2020

3,746 LEADS 

• 2295 Instagram, 1311 Facebook, 137 Email, 3 YouTube

764 FORMS (not including IG DMs)

• Appointment Requests + Contact Forms: 542

• Newsletter Sign Ups: 222

E-COMMERCE REVENUE

• $2,019 from the first Rejuvacation Package

TOP 3 PAGES VISITED

• Skin (6712), Body (4587), Book Now (3431)



JAN 2019 – MAY 2019 

• BTL EMSculpt Ads

• Facebook Ads 

• Negotiated Spend: $3,500 

• Initially BTL only put $1,000 into ads and 
kept $2,500 profit. FALK had them put 
full $3,500 & monitored activity.

• Cost Per Click: $1.83

• Impressions: 154,704

• 121 Direct Form Submissions (on the 
EMSculpt landing page, does not include 
general book now submissions)

• Facebook Ads

• Spend: $451.02 

• Cost Per Click: $1.23 

• Impressions: 48,446 

• Typically guided to website landing pages

• Instagram Ads (Boosted Posts)

• Spend: $764.01

• Cost Per Click: $1.29

• Impressions: 100,764

• Typically guided to Instagram to boost engagement and following

JUNE 2019 – FEB 5TH, 2020

LIFE TO DATE TOPLINE FB/IG ADS




